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: "Interbrand has refreshed Churchill Wines? identity and redesigned the packaging across

all its port and wine ranges. [..] The new packaging for the Portuguese-based wine group is
said to reflect the environment in which it is produced. 2We went to the Douro Valley, wh
ich inspired the photographs and illustrations on the packaging,? explains Nunzi-Mi

hranian. She says that these values are represented by the tagline AWorth waiting for?, whic

h has been coined by Interbrand. The marque has been adapted across al ranges and the
typeface has also been clarified. AWWe brought the crown back, which the company didn?t awa
ysuse, and, asthe typefaceis quiteiconic, we just tweaked it,? says Nunzi Mihranian. An em
bossed logo appears on the bottle in black gloss, printed onto athick paper stock, to show
?purity and simplicity?, according to Nunzi Mihranian™
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