The wine cork isasign of humility, an object of little value, often used for handicrafts, as
simple, base and easily manipulated raw material with which to play, create and to serve
the most unexpected uses. The use of cork as the main motif for the label givesthe air of
being crafted and of fun. All from something simple, typical of an everyday product.

The cork is a'so the element which unifies and personalizes the entire line.

The design of each label refersto the country of origin. In the case of France the different
types of wine are identified by a style of French hat: the boater, Napoleon's hat, haute
cuisine chef's hat or the kepi of a French gendarme ...

And so with the same language, other sources are resolved: the Native American and the
cowboy for the Californiawines, the elephant for the South African, afootballer for
Argentine wine or the Easter Island moai for that of Chile.
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