INFOPACKAGING

Properties list:
information about content
information accessibility
end-user packaging

range of products
concept

milk

fish and meat

bakery and bread

labels and sleeves
infographics
contemporary

identity by system of colour
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First on top thereis a number for the calories per serving. The number of servingsin the
package is displayed by pictorial individuals through multiplication. This should develop a
meaning that the whole content of the package is to be divided in portions. Two different
graphics are right bellow, one squared with macronutrients and another circle from
micronutrients, such as vitamins and minerals. Both representations amount to the total in
weight of the calories per serving. with the respective grams and milligrams averaged from
each portion. Every nutrient type is subdivide in its molecular weight fraction. In the
middle there is another graph with the glycemic load in time.

It should be very useful to managing diabetes or even any primary energy intake interest,
e.g. performance sports or weight restrictions.

A map isalso used to represent all paths of any raw material or additive from origin to final
consumption. The hyperlocal concept here favors local distributors with the visual
advantage of zooming in to its proximity, a simple change for a state or a country map
enables an easy recognition of this aspect.

On the bottom there is space | eft for certifications on any particular relevance, such as
carbon footprint, social justice or others.

Reference: http://www.hyperlocal design.com/eng/good/
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