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The globalization process of markets is radically changing lifestyles and consumption
patterns. This process, which impacts on local economies at all scales, is manifested more
strongly in the food industry, where local features are likely to be superseded by a
monoculture of cooking of large profit-oriented corporations.

The project "grilli del Mulino Bianco" (Mulino Bianco's shackles) aims to enhance
consumer awareness. Assuming the spread of unusual exotic food in the western market, it
was designed the identity system for a hypothetical Chinese company that wants to open a
chain of monobrand storesin Italy, for the sale of eastern products - such as locusts and
scorpions - packaged or for takeaway.

From the study of brand packaging, the project plays on the elaboration of visual
archetypes of the Italian maket to build a brand identity that draw consumers's attention to
diversity and contamination.
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